
 

 

 

 

ABSTRACT 

Septi, Yulianti, 2021. "The Influence of Psychological, Situational, 

Social, and Brand Image on Interest in Becoming a Customer of Baitul Maal Wat 

Tamwil Sidogiri Samarinda Integrated Joint Venture". Thesis, Islamic Economics 

Study Program, Graduate Program, State Islamic Institute of Samarinda. This 

research was guided by Dr. H. M. Abzar D, M. Ag and Dr. H. Fuad Fansuri, Lc., 

M.Th.I 

Baitul Mal wat Tamwil is a sharia financial institution that carries out 

productive business development activities and investments in improving 

economic quality. In the scope of microfinance, the presence of the Baitul Mal 

wat Tamwil institution answers the challenges of the community, which is a 

manifestation of the Islamic financial pattern. Baitul Mal wat Tamwil can be seen 

in microfinance institutions because as a whole people with middle to lower 

economic scale have not been able to relate to banking institutions. This study 

aims to determine and analyze how much influence the psychological, situational, 

social, and brand image variables as independent variables have on interest as the 

dependent variable to become a member of the Baitul Maal Wat Tamwil 

Integrated Joint Venture Sidogiri Samarinda either partially or simultaneously. 

This study uses a quantitative descriptive method. The total population is 

500 active members with a sample size of 10% of the total population, as many as 

50 respondents. This research instrument uses a questionnaire with a likert scale 

and is tested using validity and reliability tests. This study uses multiple linear 

regression equations with partial hypothesis testing (T test) and simultaneously (F 

test) with SPSS version 26 program. 

The results of this study are psychological variables (XI) and situational 

variables (X2) have a significant effect on interest in becoming a customer of 

Baitul Maal Wat Tamwil Sidogiri Integrated Joint Venture Business, Samarinda. 

Meanwhile, social variables (X3) and brand image variables (X4) have no 

significant effect on interest in becoming a customer of Baitul Maal Wat Tamwil 

Integrated Joint Venture Sidogiri Samarinda. And when the psychological 

variables as X1, the situation as X2, Social as X3 and brand image x4 are tested 

simultaneously have a positive and significant effect on interest. 

 

 

 

 

 


